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Are you missing out on your slice of £222.9bn 
generated online?

Interested in learning more?

This figure is the revenue generated online in 2008 according to a government 
E-commerce, information and communication technology report. (see 
resources) 

For example, we helped a local furniture 
shop increase their revenue by 20% within a 
12 month period just by introducing an 
online aspect to their business. Even if you 
don't implement any of the strategies 
outlined in this report, as a business owner, 
you owe it to yourself to at least know the 
facts.

This report is not a sales letter. It is 
valuable information that I would typically 
charge an hourly rate to share with 

companies. However, I am making this information free to you and you will 
understand why after you have finished reading it.

So, what can increase my sales by 20%?

The answer is simple... a good web presence. This does not necessarily mean 
just having a website, there is a lot more to it.

Research showed that in the last quarter of 2005 £84million was lost in the UK 
as a result of unreliable websites. It was estimated to have risen to £226million 
in 2006. Although this stat is dated, I think its relevancy still stands as many 
local businesses continue to have outdated websites or no website at all. 

Mark Collyer, Market Development Director at Xansa said “Despite 
increasing numbers of shoppers using the online channel, retailers are 
failing to support and integrate this important part of the retail 
experience.”

In my opinion, in 2010, it is not just ineffective websites that are losing 
retailers money, it is also the wider issue of businesses not having web 
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awareness. For example, many people incorrectly assume that business online 
is only generated through e-commerce.

The Internet has changed drastically in the last few years and what constitutes 
a web presence is vastly different now to what it was even 5 years ago. We are 
now in an age of Web 2.0. Wikipedia defines "Web 2.0" as “web applications 
that facilitate interactive information sharing”.

You may have heard terms like Twitter, Facebook, blogging, Wordpress and 
YouTube, well, these are all terms associated with web 2.0 and can result in an 
increase in business.

We have mentioned 20% in this example as that was the result in the first year 
for one of our clients. We will give you more on this later, but please bear in 
mind that this figure could be higher or lower depending on your business.

The Yellow Pages Test

How many people do you know that 
use Yellow Pages or Thompson Local? 

I use this test, ask people who come into your 
shop... Yellow pages or Google?

Apart from those that don't have a computer 
or access to the Internet, I find that nearly 

everyone I ask uses Google to find services and products online in the first 
instance.

Now here is a shocker... after 20+ years of the Internet many local businesses 
still do not have a website. Just look down your high street, how many shops do 
you see with a web address advertised?  Surprising isn't it? Well, my theory is 
that most people do not realise what they are missing out on and will only 
understand when a competitor starts generating business from the web, maybe 
in a neighbouring town or worst still, in the same town.

Also, many people still have old and ineffective websites and will say, “Yes we 
have a website”. The reality is that their website may as well not be there if it 
is ineffective. For this reason, they do not maintain it or advertise it. I 
understand this, old websites can become an embarrassment and people don't 
know what to do with them. 

http://www.WebCentric360.com/?ap_id=wbc1976


A Must Read Internet Business Report for Local Traders

4

© 2010 Lee Pritchard All Rights Reserved 
Provided by www.WebCentric360.com

Feel free to share and distribute this ebook in its entirety

What do I mean by ineffective? Well, a website is a form of promotion and 
advertising and it should be monitored for return on investment. If there is no 
return on investment and no activity generated, it is ineffective.   

Why should you read this report?
Well to start with, it's free, yet 
contains information that could not 
only set you on the road to increasing 
your business revenue, it could save 
you thousands of pounds in online 
mistakes and could save you a huge 
amount of time in research.

By the end of it, you will hopefully 
fall into one of the following camps.

• More knowledgeable about the subject and interested in exploring it 
further

• Interested in getting started and doing it yourself using this report for 
guidance

• Interested in enlisting the services of a reputable company to start your 
online presence

By the end of this, you will know enough to make an informed business decision 
about whether to pursue an online presence or leave it on the table for your 
competitors.

It is your decision, but please except this document in the spirit that is 
intended and I hope you find it very informative and valuable. 

The Online Market, What's it All About?
Despite what you may have heard or 
currently believe, the online market is not 
just about selling goods online or via eBay, 
the subject has many more layers.

In 2009, 53% of the population had Internet 
connections*. As you read this, these 
people are using their computers and 

http://www.WebCentric360.com/?ap_id=wbc1976
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laptops to research and find products and services online. Will they find your 
website or your competitors?

As I write this, the Thompson Local has been pushed through my door. But sorry 
to say, it will go in the recycling as the Internet delivers better results faster. 
What do you do with yours?
 
Furthermore, there has been a massive growth of smart mobile phones with 
internet access. People can now search the Internet for shops, products and 
suppliers while on the move. 

The fact is, most businesses can benefit from increased interest, revenue and 
visitors by implementing a good online strategy.

A good online strategy does not stop at having a website, this is just the 
foundation. There are numerous techniques that can be used to help get your 
business website to the top of the local search results.

Here is an excerpt from Gregg Stewart, Search Engine Watch. (see resources 
section for link to full article) 

“Year over year, more digital channels become available to more 
consumers. So it's no surprise that they're increasingly being relied on for 
local business information. Search engines remain the "primary source" 
of information, while print media usage continues to decline.

The data reveals that mobile search continues to grow as more 
consumers have access to smartphone devices. Sixty percent of 
smartphone users say they have conducted a local search on their phone, 
versus 19 percent of standard cell phone users that have data 
connection.

According to comScore, only 12 percent of the mobile devices in today's 
marketplace are smartphones. As consumers upgrade their existing 
devices, we should begin to see the mobile segment become more 
important to local search.

In closing, a greater percentage of local business searchers expect 
business results to be within 15 miles from their starting location (63 
percent, from 52 percent in 2007). Marketers already leveraging local 
search know this and have seen its benefits: leads that convert both 
online and offline.” 

http://www.WebCentric360.com/?ap_id=wbc1976
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Compelling, isn't it? Of the people you do the Yellow Pages test on, I wonder 
how many of your customers found you via the Internet or were just passing 
trade?

There is a very good chance that you can attract people into your shop via 
search engines given the right type of online presence. 

Do you think you could be missing out?
If yes, this could be because of three probable reasons

1. You have no web presence at all
2. You have an ineffective web presence with an old website
3. You are convinced a website will not work for you 

In any case, the net result is the same, you are likely to be losing visitors and 
customers to your shop and losing potential revenue as a result of not having an 
online presence.

I strongly recommend that you give your web presence the consideration it 
deserves by reading the rest of this report thoroughly. If after reading the 
information you decide against it, at least you will have made an informed 
decision.

Where to start with an online presence

Well, to start with, you will need a website as the foundation of your online 
activity.

You have two options for this; -

1. Make your own with free tools (covered later in this report)
2. Get a reputable company to build and maintain it for you.

In most cases, you will need to source a reputable website developer. 
However, if you are tech savvy and have the time and are prepared to embark 
on an ongoing learning curve, you may want to do it yourself.

http://www.WebCentric360.com/?ap_id=wbc1976
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7 Expensive Pitfalls to Avoid

1. Your Domain

Your domain is one of the most important assets. A domain is the address of 
your website.

A reputable website provider should always encourage you to register your own 
domain. This way you are the legal owner of the domain and no-one can take it 
away from you.

Web developers that register your domain in their name are little more than 
sharks in my opinion. You should ALWAYS have administrative rights over your 
domain name

If your domain is available, you should register it today. Even if you don't put a 
website on it, you really should register it to stop your competitors using it.

You pay an annual registration fee to keep the domain for your own use. It is 
not at all expensive these days. Typically £6-£10 per year

In the resources section, I have provided links to companies that I use for 
domain registration.

If you can, I believe you should register the .com and .co.uk of your domain. 
We have an article on our blog about registering domains. I will also link to this 
too.

2. Make Sure it is Editable

In the early days of websites it was common for developers to have to build 
each page manually and the business model of a fee per page was created.

This was perfectly acceptable in 1995, however, I strongly believe that with 
modern technology your website should be editable. You should be able to at 
least edit your text and ideally be able to add new pages, blog / news content 
and pictures without the need of additional expensive development.

3. Make Sure You Own Your Site

You need to think of your website and online presence as an extension to your 
business assets.

http://www.WebCentric360.com/?ap_id=wbc1976
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Your biggest assets online are your domain name, site structure and page 
content. If you spend time building up your website you need to know that you 
own the asset you have created. 

Often is the case that the company who built your website will not let you take 
it with you if you need to leave them. This is because many companies use 
their own proprietary software for building client websites. If they go out of 
business or you decide to part company with them, it could mean having to 
start your website again. This is a disaster, even a careful rebuild can have 
devastating effects on your search engine position. This can be easily avoided 
by asking the right questions before getting involved with a company.

Just ask them... 

• Is your software proprietary? 
• Can I move my site in the future?
• What is your export / website transfer procedure when a customer 

leaves you?

These may be slightly uncomfortable questions to ask, but can help you avoid 
ending up in a dead-end should you ever need to move your website.

For example, you would not lease a shop if your shop name was tied to the 
lease and you were not permitted to move your business to new premises, so 
why would you do it with your website?

Make sure that the web developers are using software you can have access to 
and make sure that you can take your website with you should you need to 
leave them without having to start from scratch. Also, make sure that you can 
get regular backups of your site. 

4. Don't Believe the Hype

If you are told that you will be on page one within a week OR you are promised 
levels of website visitors or sales, do not believe the hype. In fact, some of this 
sales spiel borders on criminal in my view.

Trust me, online success is not that instant or guaranteed. Wouldn't everyone 
be at the top of the search engines if that was possible?

There are ways of paying for advertising in Google and other search engines 
that gets you to the top of the search results instantly. However, this paid for 
advertising can cost you a lot of money and is not a good long term strategy 

http://www.WebCentric360.com/?ap_id=wbc1976
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unless you have really deep pockets. Just think of it as paying a pound (or 
whatever the cost may be) to every person that walks through your shop door.

Also, it is purely the amount of advertising spend getting you to page one. It is 
not down to the quality of your website.

The other cheap sales tactic I have repeatedly heard from some marketers is 
that you can rank for your term easily on page one of the search results. 

In these cases, they often get you ranking for a particular term that they pick 
for you and is easy to rank for. However, this does not mean it will be a term 
that will result in visits or sales.

Most terms worth ranking for take a while to rank and require a consistent 
effort. Anyone that promises you page one is usually using one of these tactics, 
often Google Adwords or keyword phrases with very low competition.

Worse still are the scammers that register keyword domains on your behalf only 
to point them to your site and charge you for doing so. Again, more often than 
not they register low competition localised terms, for example 
beautysalonintimperley.com just to give you the impression of being highly 
ranked. The real truth is that you can usually rank for these terms for free by 
writing good content, which is a much better long-term strategy. 

There was a recent article in business matters about this. (see resources 
section)

Short cuts are usually short lived and can actually harm your rankings if / when 
search engines decide that these type of marketing tactics go against their 
guidelines.

In truth, worthwhile keywords take time to rank well for and some are easier 
to rank for than others.

For instance, the term 'car' would be impossible for you to rank for quickly or 
easily. Google shows 1,030,000,000 already in the search engine for that term.

http://www.WebCentric360.com/?ap_id=wbc1976
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The term 'car sales urmston' would be much easier to rank for as it has 14,800 
in Google but it will still require some marketing to get higher rankings.

What some search marketers do is pick a unique phrase that is not very 
competitive.

For example, it is virtually impossible not to rank for your own domain name. 

One of my businesses is called Media Music Now and the web address is 
www.MediaMusicNow.com  

By typing in the term Media Music Now into Google a first page position is 
virtually guaranteed and requires little or no effort at all. We even have 
position two, easy.

What is much harder to rank for is the term that people regularly search for 
when looking for my products, which in this case is 'royalty free music'. My 

http://www.WebCentric360.com/?ap_id=wbc1976
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colleagues and I have to monitor and work at keeping this term on page one 
but it is an ongoing task.

Today, I checked and we are in position 8 from 3,600,000 results.

So why do I say this is hype? Well, you would not be typing my name into 
Google unless you already knew it. Likewise, clients looking for your business 
products and services would not type in your name unless they knew it. They 
would be looking for products / services that you sell.

What is impressive and generates business is when somebody types in 
information to do with your business products and services and you come up in 
the search results. For example, 'nail bars in urmston' OR 'mobile hair dressers 
urmston'. 

These are the sort of terms people would type when looking for a nail bar or 
mobile hairdresser in Urmston, not the name of the company (unless they 
already knew it).

These are the type of results to focus on as they will potentially convert into 
customers and revenue.

5. Not All Websites Are Equal

There are still many developers who create websites that do not perform well 
in search engines. Search engine marketing and search engine optimisation, 
also known as SEO and SEM is a vast subject, however, the starting point is 
making sure your website is search engine friendly.

Just because a website looks beautiful, it does not mean that it will do well 
online. Search engines see websites differently to human eyes and your website 
will only rank well if the site is structured with good meta information and 
crawlable pages.

What am I talking about? Google and other search engines send out millions of 
automated robot programs that find and crawl your website pages to decide 
where to rank your site.

These bots can only read text in order to give your site a value and do not see 
images and commonly used technologies such as flash, flash videos, flash photo 
displays and some JavaScript applications.  

http://www.WebCentric360.com/?ap_id=wbc1976
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You should make sure that your website developer is knowledgeable about this 
and can also provide you with access to edit all of the META information on 
individual pages. This is vital if you want your website to work properly in the 
search engines.

Unfortunately, web development and search engine marketing are typically 
two different professions, therefore there are still many web developers that 
do not give the META aspect of a website build enough consideration.

http://www.WebCentric360.com/?ap_id=wbc1976
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You will need to ask them the right questions to make sure this is covered. 
Once they have built it, it may be too late.

6. Avoid the Instant Website Systems

You may see website services where you can build yourself a website in 3 easy 
steps (or similar). These are instant online platforms where you register and 
create yourself a free / cheap basic website within minutes.

These systems can be appealing if you are on a low budget, however, these 
sites typically have little or no value in the search engines. As mentioned 
above, a good website structure is critical to its visibility online.

Most of these systems are intrinsically linked to a big software matrix where 
your website is generated using template designs for ease of use and quickness. 
Although you can get an attractive page up quickly these are not serious tools 
for promotion of your business.

And guess what? They all use proprietary software that means your website is 
disposable and non-transferable.

You will also find that the free starter packs have severe limitations and you 
have to pay a small subscription to unlock extra features, with the subscription 
increasing as you buy more features and your website gets busier.

Whilst these options may seem attractive at an initial glance, they are really 
not worth the time you invest in them.

The really cheap or free options will always have some catch or limitation. The 
problem is that you will not discover it until you have been promoting your 
website and this will inevitably mean that the work you have done will be 
wasted. 

7. You Don't Need to Break the Bank

Yes, it is true. You can spend £20,000 on a 
website. The business link website apparently 
cost £105million to develop. 
(see resources section for article)

http://www.WebCentric360.com/?ap_id=wbc1976
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Web design companies generally fall into two categories.

• The ones that custom build everything from scratch (expensive)
• The ones that utilise freely available tools (much cheaper)

The reality is, you are usually paying for know-how and experience. It is 
possible to do some of these things yourself if you really want to, although your 
time may be more valuable spent on other aspects of your business.

For example, most of us pay an accountant to file our business accounts for us. 
Although we could probably do them ourselves, we opt to pay for someone else 
who knows more about it than us. Let's face it, they will be much quicker and 
won't make the mistakes that we probably would.

I am now going to reveal my big secret to you.... Our websites are built with 
(mainly) free software and tools. 

Why am I telling you this?
Well, not only is this free report full of crucial tips and massive value, it will 
hopefully show you that we know our stuff and provide an open and honest 
report of our experience and findings over the years, without the typical 
business sales approach. 

At this stage, you should now know the right questions to ask if you are 
considering having a website built or you can do it yourself (next section) or 
take a huge short cut and get us to do it for you so that you can benefit from 
our experience and expertise.

The DIY Approach
I would only recommend the DIY 
approach if you are reasonably 
technical and have plenty of free 
time as there will be a steep learning 
curve involved and it will take you 
some time to master.

http://www.WebCentric360.com/?ap_id=wbc1976
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Wordpress 

Wordpress is the basis of all our websites. It is a free software 
that is known as open source. Open source software is great as 
masses of people around the globe are constantly working to 
improve it and keep it up-to-date.

If you are technically minded you can install the software quickly, but it is not 
as straightforward as the Wordpress site would have you believe.

In order to host and run a Wordpress website, you need to maintain it and keep 
your server in good condition as well as learn how to get your website looking 
like you want it to.

It would be impossible to cover this in depth here, but there are thousands of 
Wordpress resources online if you fancy getting your hands dirty.

The basic steps are: -

• Download the Wordpress software from http://wordpress.org NOT to be 
confused with http://wordpress.com*

• Purchase a domain
• Purchase web hosting 

*Wordpress.com is the free hosted version of WordPress, however, this is 
extremely limited and should not be considered for business use.  You should 
only use    http://wordpress.org  

Hosting 

Hosting is basically the space online 
where your website lives. It will 
contain all of the files, pages, posts 
and pictures that you create. The 
quality of the hosting will also 
determine the speed of your website 
and its availability around the world. 

Unfortunately, hosting is a minefield 
of options and finding a good hosting 
company can be harder than you 
expect. 

http://www.WebCentric360.com/?ap_id=wbc1976
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Despite what a hosting company claims on there website you only know how 
good they are when you start using them and when something goes wrong. This 
is the point that your hosting company will either let you down or exceed your 
expectations.

Personally, I have had to change hosting company more times than I care to 
remember and believe me, moving your website(s) to a new server is not for 
the faint-hearted.

Hosting charges can range considerably from really cheap to hideously 
expensive with a huge range of options that you should check before ordering.

Sometimes people ask me how much our hosting is and who I would 
recommend. This is a tricky one to answer as all of my business websites and 
clients websites are hosted in a number of complete servers where my total 
hosting spend runs into hundreds of pounds each month and varies depending 
on my bandwidth and storage usage. 

The servers we use are in the UK and we also use the Amazon s3 network. My 
requirements are not really comparable to what yours would be initially, so it 
is difficult to draw a comparison. Also, one person's dream hosting company 
may turn into another person's nightmare. It is like cars, some people swear by 
Nissan because they have never had any trouble, yet others who have had a 
bad experience avoid that make at any cost.  

Typically, I would suggest trying a service that allows monthly payments and no 
contract as you can move it if your experience is not as expected.

If you are going it alone, I would recommend using a company that understand 
your hosting needs and offers one to one support. I have heard good things 
about http://www.wpwebhost.com who are specialists in Wordpress hosting, 
although I have not used them myself.

We already have a high spec server set-up for all of our websites, hosted at the 
Blue Square Data Centre in Maidenhead, United Kingdom 
http://www.bluesquaredata.com/

We charge our clients £11.99 (+vat) hosting per month, which includes free 
telephone support, Wordpress training and (currently) access to our Online 
Marketing course. However, we only host and support websites built by our 
company.

http://www.WebCentric360.com/?ap_id=wbc1976
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There is not currently an equivalent package with other web hosting providers, 
however, the equivalent server spec for WPWebHost would be $49 per month, 
but without the personal support or training.

Although you can get hosting that starts as low as $2 per month, the server 
specs are not that great if you are serious about using your website as a 
business tool. In my opinion, for a basic spec you should be paying around £6-
£10 per month for the hosting alone. I don't know any other companies who 
provide personal support and training so I can't really give a comparison on 
that, although I suspect it would not be lower than £11.99 per month.

Wordpress Themes

Wordpress looks pretty rubbish out of the box. You definitely need a theme and 
possibly a custom design to make your web presence look credible and not just 
like a fresh Wordpress install.

There are millions of free themes, however, you need to be careful. Many of 
these themes have bad code that can cause issues and vulnerabilities in 
Wordpress. I have worked my way through many themes only to have them 
break at inopportune moments.

Nowadays, we tend to stick with our trusty Thesis theme for most of our 
website developments.

The Thesis theme is not free but it is well supported and kept up to date.

It can be purchased at http://diythemes.com/ 

Other Wordpress Features

Wordpress is a fantastic platform and there are many plugins, themes, widgets 
and resources out there. It is widely used by small to large companies 
worldwide. It certainly ticks all the boxes for us right now and has some 
brilliant options available.

WebCentric360.com is currently running Thesis and numerous plugins including: 

WP-estore

This is a plugin that turns your Wordpress website into an online store. 
Products and services can be sold online using PayPal or paid for over the 

http://www.WebCentric360.com/?ap_id=wbc1976
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phone, via check, bank transfer or cash on delivery. This is a very functional 
plugin.  (See resources section) 

WP-emember

This is a plugin that offers the ability to create a membership site within your 
website. This can be useful for premium content on your site that you want 
people to pay for before they have access to it. We use this to facilitate our 
online marketing course. (See resources section) 

WP-Affiliate

This plugin creates the ability to let other people refer clients to you and get a 
percentage of any resulting sales. We use this plugin on a number of our 
websites, which allows our partners to login and check their own referral stats. 
They can see how many people they have sent to us and how many of them 
have purchased from us. (See resources section) 

Case Study: Sheesham Direct 
Sheesham Direct is the online presence of furniture shop Rustic Interiors, based 
in Altrincham, UK.

Martin the proprietor, previously had a website for many years that had little 
to no success online. The occasional phone call but not much more than that.

Looking to develop his online business, Martin received a quote from another 
web company for a new custom built website, but it was prohibitively 
expensive so he contacted us to see if we could create an online shop for him 
using WordPress.

Of course, we said we could and explained to him how it would differ from his 
original quote in terms of functionality and cost. Martin was happy with our 
proposal so we built the first version of Sheesham Direct in April 2009.

Initially, progress took a little time, as it always does, however, 12 months on 
he is making regular sales from his website and has regular phone calls and 
visitors from people in neighbouring towns who have found him on the web.

Also, a few months after creating his new website, a TV researcher found his 
furniture online and his shop was chosen as a supplier for ITV1's 60 Minute 
Makeover.

http://www.WebCentric360.com/?ap_id=wbc1976
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The increased sales figures from his website have seen a healthy return on 
investment and although we cannot reveal the figures, they are in the tens of 
thousands and his overall turnover is up by over 20%. 

Visit his site at http://www.sheeshamdirect.co.uk, OR search for 'sheesham 
furniture' in Google.

In Conclusion
I hope you have found this report informative, and I hope you are considering 
getting your web presence started or taking it to the next level.

The information here only just scratches the surface, but hopefully it will have 
pointed you in the right direction and whet your appetite to find out more. If 
you are technically minded and like to know how things work, maybe this 
report will start you off on your own website journey and help get you a step 
ahead of your competition.

I am not going to lie to you, getting Wordpress working properly is no walk in 
the park and is not a good prospect for the non technical out there. However, 
finding a web developer to custom build a site to your exact requirements can 
be equally challenging and prohibitively expensive.

A good middle ground is to get a friendly expert to help you set-up, maintain 
and market your very own Wordpress business website. If so, WebCentric360 
could be the answer for you.

Next Steps

If I have whetted your appetite and you are going to start building your own 
website then brilliant; it will be great to hear how you are getting on.

Alternatively, if you want to explore your options further, I do have a small 
number of monthly meetings for free where I can explore the possibilities with 
you.

We never get involved if we don't think we can improve your web position or 
create you a website that will benefit your business. There are no hard sales 
tactics, we will just discuss your business and see if there are areas where a 
website could improve your business online. 

http://www.WebCentric360.com/?ap_id=wbc1976
http://www.sheeshamdirect.co.uk/
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Whatever you decide to do, from a business perspective I would highly 
recommend investigating the possibilities. In this day and age, it does not make 
sense to disregard it as irrelevant unless you have all of the information to 
make an informed decision.

Who am I?
I am Lee Pritchard, and for the last 10 years I have 
worked full time generating business and income from the 
Internet. My businesses now supplements the income of 
nearly 100 people around the world. I work from home or 
wherever I am via a laptop. A sunny balcony in Spain is my 
particular favourite office space. I am also lucky enough 
to work the hours I choose.

If you Google me, I can be found on the first page, top of the list (usually) for 
my profile page on my main business website. Not a bad online presence if I say 
so myself.

I began building websites for people because I kept getting asked the question 
“Where can I get a good website without going broke?”.

For the last 5 years or so I have recommended Wordpress and helped others get 
started with it as I enjoy sharing my knowledge but I soon realised that most 
people had difficulty installing it and setting it up and needed further help. 
Also, keeping it running and dealing with any issues became an obstacle for 
them too.

I would often help friends and family build their websites out of good will, but 
when my time became over stretched with business commitments, me being a 
businessman decided to start charging for my time and from this 
WebCentric360 was born.

Now I have a fully functional business building and supporting Wordpress 
websites. 

Here's to your success, online and offline.

Connect with Me
Twitter - http://twitter.com/LeePritchard
LinkedIn - http://uk.linkedin.com/in/leepritchard
For other articles try our blog http://www.webcentric360.com/blog/

http://www.WebCentric360.com/?ap_id=wbc1976
http://www.webcentric360.com/blog/?ap_id=wbc1976
http://uk.linkedin.com/in/leepritchard
http://twitter.com/LeePritchard
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About WebCentric360.com
We specialise in creating affordable websites for people that have little or no 
technical knowledge. Our ongoing support enables you to add content to your 
own website and by following our online marketing tuition you will learn how 
to attract the right website visitors and subscribers.

• Set-up costs start as low as £299 +vat
• Monthly hosting and support £11.99 per month +vat

Let's have a chat, contact us via our website
http://www.webcentric360.com

Resources
Government E-commerce, information and communication technology report
http://www.statistics.gov.uk/pdfdir/ecom1109.pdf

Mark Collyer quote, Out-Law.com
http://www.out-law.com/page-6784

Gregg Stewart, Search Engine Watch
http://searchenginewatch.com/3635350

Article in Business Matters
http://www.bmmagazine.co.uk/Localised-Internet-Marketing-branded-a-
scam.899

£105 million website 
http://www.bbc.co.uk/blogs/thereporters/rorycellanjones/2010/07/the_105m
_website.html

Wordpress
http://wordpress.org 

Thesis theme
http://diythemes.com
 
WP-estore / WP-affiliate / WP-emember
http://www.tipsandtricks-hq.com?ap_id=230310

file://The-Core/Desktop/Web Centric 360 - Free Report/http://www.tipsandtricks-hq.com?ap_id=230310
http://www.WebCentric360.com/?ap_id=wbc1976
http://www.shareasale.com/r.cfm?B=202506&U=445487&M=24570
http://wordpress.org/
http://www.bbc.co.uk/blogs/thereporters/rorycellanjones/2010/07/the_105m_website.html
http://www.bbc.co.uk/blogs/thereporters/rorycellanjones/2010/07/the_105m_website.html
http://www.bmmagazine.co.uk/Localised-Internet-Marketing-branded-a-scam.899
http://www.bmmagazine.co.uk/Localised-Internet-Marketing-branded-a-scam.899
http://searchenginewatch.com/3635350
http://www.out-law.com/page-6784
http://www.statistics.gov.uk/pdfdir/ecom1109.pdf
http://www.webcentric360.com/?ap_id=wbc1976
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Ready to Register a domain?
http://www.webcentric360.com/how-to-register-domain/
Domain sellers I use:
http://www.godaddy.com/ - Good for .com's
http://www.simplynames.com/ - Good for .co.uk's

The hosting company mentioned earlier
http://wpwebhost.com/

Glossary of Terms (*answers derived from http://en.wikipedia.org)

Amazon s3 - *Amazon S3 (Simple Storage Service) is an online storage web 
service offered by Amazon Web Services. Amazon S3 provides unlimited storage 
through a simple web services interface.

Blog - *A blog (a portmanteau of the term "web log") is a type of website or 
part of a website. Blogs are usually maintained by an individual with regular 
entries of commentary, descriptions of events, or other material such as 
graphics or video. Entries are commonly displayed in reverse-chronological 
order. "Blog" can also be used as a verb, meaning to maintain or add content to 
a blog.

Custom Built Website – The act of coding and developing a website from 
scratch to provide a highly bespoke solution.

Domain name – This is the web address of your website and requires 
registration with a domain name registrar accredited by the Internet 
Corporation for Assigned Names and Numbers (ICANN). Providing you keep up 
the subscription you can keep the domain as long as you like.

eBay – An online auction site used to buy and sell goods.

E-commerce - *Electronic commerce, commonly known as e-commerce or 
eCommerce, or e-business consists of the buying and selling of products or 
services over electronic systems such as the Internet and other computer 
networks. 

Facebook - *Facebook is a social networking website launched in February 2004 
and operated and privately owned by Facebook, Inc.[1]  Users can add people 
as friends and send them messages, and update their personal profiles to notify 
friends about themselves

http://www.WebCentric360.com/?ap_id=wbc1976
http://wpwebhost.com/affiliate/idevaffiliate.php?id=1304
http://www.simplynames.com/
http://affiliate.godaddy.com/redirect/3CF1B202BC5A788BDD67E50DB3953AAD8B9CF4F88B8B2F09D5DC4ED322D56BAB
http://www.webcentric360.com/how-to-register-domain/?ap_id=wbc1976
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Flash - *Adobe Flash (formerly Macromedia Flash) is a multimedia  platform 
used to add animation, video, and interactivity to Web pages. Flash is 
frequently used for advertisements and games. More recently, it has been 
positioned as a tool for "Rich Internet Applications" ("RIAs").

Google Adwords - *AdWords offers pay-per-click (PPC) advertising, and site-
targeted advertising for both text, banner, and rich-media ads. The AdWords 
program includes local, national, and international distribution. 

Google - *Google Inc is a multinational public cloud computing, Internet 
search, and advertising  technologies corporation. Google hosts and develops a 
number of Internet-based services and products,and generates profit primarily 
from advertising  through its AdWords program 

Hosting - *A web hosting service is a type of Internet hosting service that 
allows individuals and organizations to make their own website accessible via 
the World Wide Web. Web hosts are companies that provide space on a server 
they own or lease for use by their clients as well as providing Internet 
connectivity, typically in a data center. 

Instant Websites – Instant websites are website builder packages that you can 
use / buy online and build your own website quickly with no technical 
knowledge.

LinkedIn - *LinkedIn is a business-oriented social networking site mainly 
used for professional networking. As of 21 June 2010 LinkedIn had more 
than 70 million registered users, spanning more than 200 countries and 
territories worldwide.

Meta information – This is the information in the code of a web page that helps 
search engines determine what a web page is about. Meta information includes 
page title, page description and keywords.

Online Strategy – This is the combined activity of researching keywords, 
creating a good website, having the right content and having the right links 
pointing back to it in order to achieve online success via a carefully executed 
ongoing plan.

Open source - *Open-source software (OSS) is computer software that is 
available in source code form for which the source code and certain other 
rights normally reserved for copyright holders are provided under a software 
license that permits users to study, change, and improve the software. Open 
source licenses often meet the requirements of the Open Source Definition. 

http://www.WebCentric360.com/?ap_id=wbc1976
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Proprietary software - *Proprietary software is computer software licensed 
under exclusive legal right of its owner. The purchaser, or licensee, is given the 
right to use the software under certain conditions, but restricted from other 
uses, such as modification, further distribution, or reverse engineering.

Search Engines - A web search engine is designed to search for information on 
the World Wide Web. The search results are usually presented in a list of 
results. The information may consist of web pages, images, information and 
other types of files. 

SEO / SEM - *Search engine optimization (SEO) is the process of improving the 
visibility of a web site or a web page in search engines via the "natural" or un-
paid ("organic" or "algorithmic") search results. Other forms of search engine 
marketing (SEM) target paid listings. In general, the earlier (or higher on the 
page), and more frequently a site appears in the search results list, the more 
visitors it will receive from the search engine. SEO may target different kinds 
of search, including image search, local search, video search and industry-
specific vertical search engines. This gives a web site web presence.

Smartphones - *A smartphone is a mobile phone that offers more advanced 
computing ability and connectivity than a contemporary basic 'feature phone'. 
Smartphones and feature phones may be thought of as handheld computers 
integrated within a mobile telephone, but while most feature phones are able 
to run applications based on platforms such as Java ME or BREW,  a smartphone 
allows the user to install and run more advanced applications based on a 
specific platform. Smartphones run complete operating system software 
providing a platform for application developers.

Robots - *A Web crawler (or search bot) is a computer program that browses 
the World Wide Web in a methodical, automated manner or in an orderly 
fashion. Other terms for Web crawlers are ants, automatic indexers, bots, or 
Web spiders, Web robots, or Web scutters. Their purpose is to index 
information in search engines.

Twitter - *Twitter is a social networking and microblogging  service that 
enables its users to send and read other user messages called tweets. Tweets 
are text-based posts of up to 140 characters displayed on the author's profile 
page. Tweets are publicly visible by default, however senders can restrict 
message delivery to their friends list. Users may subscribe to other author 
tweets—this is known as following and subscribers are known as followers.

Web 2.0 - *The term "Web 2.0" is commonly associated with web applications 
that facilitate interactive information sharing, interoperability, user-centered 
design,[1]  and collaboration on the World Wide Web. A Web 2.0 site allows its 

http://www.WebCentric360.com/?ap_id=wbc1976
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users to interact with each other as contributors to the website's content, in 
contrast to websites where users are limited to the passive viewing of 
information that is provided to them. Examples of Web 2.0 include web-based 
communities, hosted services, web applications, social-networking sites, video-
sharing sites, wikis and blogs.

Website - A website hosted page or collection of pages containing items such 
as text, video, images for the purpose of making them publicly accessible via 
the World Wide Web.

Web Presence – This is your digital footprint online, for example, how many 
web pages, directory entries, social media sites that you have a presence on 
determines the size of your web presence. 

Wikipedia - *Wikipedia is a free, web-based, collaborative, multilingual 
encyclopedia  project supported by the non-profit Wikimedia Foundation. Its 15 
million articles (over 3.3 million in English) have been written collaboratively 
by volunteers around the world, and almost all of its articles can be edited by 
anyone with access to the site.

Wordpress - *WordPress is an open source CMS, often used as a blog publishing 
application powered by PHP and MySQL. It has many features including a plugin 
architecture and a templating system. Used by over 300 of the 10,000 biggest 
websites, WordPress is the most popular blog software in use today.

It was first released in May 2003 by Matt Mullenweg as a fork of b2/cafelog. As 
of September 2009, it was being used by 202 million websites worldwide.

Wordpress Themes – Wordpress Themes allow you to change the look and feel 
of a site using a themed template.

YouTube - *YouTube is a video-sharing website on which users can upload, 
share, and view videos. In November 2006, YouTube, LLC was bought by Google 
Inc.  for $1.65 billion, and is now operated as a subsidiary of Google. 
Unregistered users can watch the videos, while registered users are permitted 
to upload an unlimited number of videos. 

http://www.WebCentric360.com/?ap_id=wbc1976
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